
Included Guides: 

Let's be honest, social media marketing can be an extremely time consuming 
task. Considering that it is something that you have to do on top of working 
behind the chair, it can be hard to find time to work on your marketing without 
cutting into your day off. Which is exactly why ChatGPT can really come in 
clutch!

With the right prompts and refining, you can have ChatGPT create a full 
content calendar for you, a standard operating procedure that tells you what 
days you should be working on certain tasks, as well as post ideas that are 
completely customized to your specialty behind the chair and your ideal 
client! And that's just the tip of the iceberg! ChatGPT can do so much more 
than just these few things, but this resource will only be focusing on the 3 
guides listed above because they are likely to be the most relevant for you.

So let's dive in!


to ChatGPTto ChatGPT

How To Delegate Your Social
Media Marketing Tasks
How To Delegate Your Social
Media Marketing Tasks

How to generate captions that sound like they are written in 
your voice and are customized to your business behind the 
chair

1. 

How to generate content ideas that are specific to your 
specialty and make sense for your ideal client

2. 

How to generate a monthly content schedule and SOP that is 
catered to your schedule


3. 



Guide 01: Captions

What you will need before you get started:

Step 1: Input Information

In the chat box, input all of the information that is asked for above. Tell it what your 
specialty is, who your ideal client is, and a few of their main pain points. After that, 
add your context for what kind of content you are wanting to create (educational, 
inspirational, etc.)

Step 2: Generate Your Post

This part is crucial - ask it to create a BLOG POST, not a caption!

At the time of creating this resource, the captions that ChatGPT generates are 
generally not the kind of captions that you are going to want.

A description of what your specialty is behind the chair (extensions specialist, 
curl specialist, etc.)
A detailed description of who your ideal client is (working professionals in their 
30s, stay at home moms, etc.)
Context or an idea of what kind of posts you are creating captions for - such as 
whether you're trying to educate your audience, promote a new product or 
service, or establish your brand as a thought leader in your field.



Instead, if you ask it for a 2-3 paragraph blog post, you will almost always get 
something that is more desirable and offers tons of value to your ideal clients!

Step 3: Revisions

After it generates a post for you, read it over and see if any of the information needs 
to be corrected. If something does need to be corrected, simply tell ChatGPT the 
correct information and ask it to write it again with the correct information.

If everything is correct but the tone of the post needs some tweaking, ask it to 
rewrite the post in a more appropriate tone. 

Here are a couple of tone examples:

For friendly & professional, ask it to make it sound "Warm and approachable, 
yet knowledgeable and competent"
For casual & conversational, ask it to make it sound "Relaxed and friendly, yet 
conversational and engaging"
For casual & funny, ask it to make it sound "Relaxed and playful. yet humorous 
and entertaining"


Copy to clipboard icon



Once you have made all of your revisions and you are happy with the caption, 
simply click the copy to clipboard icon (displayed above), or select the text to copy 

and paste it to your social media post. Make sure to give it one final read through to 
see if you need to do any additional tweaking on your end to make it sound more 

like you.

Once you are happy with what it has produced, you can ask it to write you another 
one! PLUS - If you stay in the same chat, as opposed to creating a new one, you 

won't have to retype all of your information again because the AI remembers what 
was previously talked about in that thread!

Guide 02: Content Ideas
Note: Inputting information will be the exact same procedure as it was for generating captions.

The more information you can provide ChatGPT, the better it can understand your 

brand and create content ideas that will resonate with your ideal client.

Here are some tips for asking for content ideas for social media posts:

Be specific: Let ChatGPT know what type of content you're looking for, such as 

educational or promotional posts, or content related to a specific topic or event. 
If you have content categories, let it know what those are.

1. 

Share your goals: Let it know what you hope to achieve with your social media 

posts, such as increasing engagement, driving traffic to your website, or 
promoting a new product.

2. 

Describe your ideal client: Give it an idea of who your ideal client is, including 
their demographics, interests, and pain points.

3. 

Provide context: Let ChatGPT know what your business is all about, including 

what your specialty is, brand values, and unique selling points.

4. 

Be open to feedback: It may have some additional questions or suggestions 

based on the information you provide, so be open to feedback and be willing to 
collaborate on content ideas.

5. 



Once you have all of your content ideas generated, you can ask it to create captions 

for certain ideas, or you can have it input those ideas into a content schedule...

Guide 03: Content Schedule & SOP

To generate a content schedule for your social media marketing, there are a few 

pieces of information that you can provide ChatGPT with to ensure that the 
schedule is tailored to your specific needs and goals. 

Here are some things you could include when inputting information:

Goals: Let ChatGPT know what your social media goals are, such as increasing 

brand awareness, driving traffic to your website, generating leads, or promoting 
specific products or services.

1. 

Platforms: Tell it which social media platforms you want to use, such as 

Instagram, Facebook, TikTok, Twitter, etc. Each platform has its own unique 
features and audience, so it's important to tailor the content to each platform.

2. 

Posting frequency: Decide how often you want to post on each platform, 
whether it's daily, weekly, or monthly. This will help ChatGPT to create a 
schedule that is sustainable and achievable for you and your schedule.

3. 



By providing this information, ChatGPT can create a content schedule that is 
tailored to your brand and ideal client - helping you achieve your social media 
marketing goals. Additionally, it can suggest topics or themes based on your 

specialty or ideal client, and help you to come up with fresh and engaging ideas for 
your social media content.


Generating a Standard Operating Procedure (SOP) for your social media marketing 

is an almost identical process, just with different variables. 

Here are some information to consider inputting:

Content themes: Think about the types of content you want to post, such as 
educational posts, promotional posts, or behind-the-scenes content. You can 

also consider themes/categories related to your specialty or business's values.

4. 

Content format: Decide on the format of your content, such as images, videos, 

Reels/TikToks, or text-based posts. You can also mix and match different 
formats to keep your content fresh and engaging.

5. 

Call-to-actions: Tell ChatGPT what call-to-actions you want to include in your 

posts, such as asking your audience to like, comment, share, or visit your 
website.

6. 

Schedule: Let ChatGPT know what your current social media schedule looks 
like, including which platforms you're using, how often you're posting, and what 

types of content you're sharing.

1. 

Goals: Tell it what your social media goals are, such as increasing engagement, 
driving traffic to your website, or generating leads. This will help it to create an 

SOP that is focused on achieving your specific objectives.

2. 

Roles and responsibilities: Specify who is responsible for different aspects of 

your social media marketing, such as content creation, scheduling, and analysis.

3. 



With this information, ChatGPT can create an SOP that is tailored to your brand and 
ideal client, and it can also suggest ways to optimize your current processes and 

workflows to save time and increase efficiency.

Bonus! 

If you are working solo and do all of this yourself, skip this step.
Content creation: Outline your process for creating content, including how you 

come up with ideas, who is responsible for creating the content, and how it is 
reviewed and approved.

4. 

Scheduling: Explain how you currently schedule your social media content, 
including which tools you use and how far in advance you plan.

5. 

Monitoring and analysis: Describe how you track your social media 

performance, what metrics you use to measure success, and how often you 
review your results.

6. 

Training and onboarding: If you have new team members joining your social 
media team, explain how you train and onboard them to ensure they 
understand your processes and best practices.

7. 



If you prefer to have your schedules in a monthly calendar vs. a list, you can ask 
ChatGPT to list everything in a calendar view. It will look something like this:

And there you have it!

You now have all the tools you need to get started using ChatGPT to help with your 
social media marketing! My hope is that you will use this as a jumping off point. Try 
experimenting with your prompts that you give it and see what it gives you. You 
never know, you might even find some tricks that I haven't even discovered yet!

It is truly incredible how much it can help and how much time it can save you with 
your marketing efforts. So have fun with it, and enjoy all of the spare time that 
ChatGPT will free up for you!

All my best,

reelhairstylist.com

https://reelhairstylist.com/consulting

